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The marketing process

Marketing is the process of identifying and satisfying customer requirements profitably.
The basic principle is:
· getting the right product
· to the right people
· in the right place
· at the right time
· at the right price
· using the right promotion.
The most important thing is to get the right product. If the customer is not satisfied it is unlikely that the organisation will achieve its objectives. Even when an organisation gets everything right, that is not the end of the marketing process. It must continually monitor and evaluate progress to ensure that its products and services continue to meet customer needs.
This is relevant to the travel and tourism industry, which is characterised by high competition and changing customer expectations and needs. There are often a large number of providers of given travel and tourism product and each aims to secure a large share of the market than its competitors.
Nowadays we can see the dynamic development of new tourist attractions such as interactive museums and exhibits based on specific themes.

[image: ]Vocabulary
customer
requirements
objectives
needs
evaluate

[image: C:\Users\Jitka\AppData\Local\Microsoft\Windows\Temporary Internet Files\Content.IE5\Z9AHJ0NG\MC900304067[1].wmf]
Activity
Find out the names of new or emerging tourist attractions that focus on:
· science and technology
· pop music
· films and television 
· areas of industry (transport, health resorts)
· food
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