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Marketing Mix
· is a marketing tool. It consists of four factors (product, price, promotion, place) supported by effective market research.
Marketing Mix is a combination of: (4 elements): Which ones?

For each market situation there will be a different mix. Industrial markets are different from consumer markets.
Industrial markets: 
· materials and parts including raw material
· capital goods including machinery, vehicles
· services such as banking, insurance, distribution
Consumer markets:
The consumer market supplies the final consumer (“the end-user”). It is a much larger and more complex market.
? Write down the examples:
	Industrial market
	Consumer market

	





	



Buying habits: Most purchases fall into 2 categories:
· convenience goods – these are bought frequently
· shopping goods – the customer will take longer to choose. (cars, household goods)
The type of consumer:
· Spending power – customer expectations and buying patterns vary with spending ability.
?Think about one product which is bought by: 
Lower income family
Higher income family
· Age - there are some products such as toys or cars that are age specific.
· Gender – many products are gender specific. If the product is sold as “unisex” there will be a larger market.

Revision questions:
1. What are the four ingredients of the marketing mix?
2. What is the difference between industrial and consumer markets?
3. What is difference between shopping and convenience goods?
4. List 3 ways, with examples, of how a business can differentiate the product.
Řešení:
MMIX – product, price, place, promotion.
	Industrial market
	Consumer market

	Natural resources, automotive, truck, railways...





	Shoes, food, furniture, vegetables...


Lower income family – second hand
Higher income family – brand shoes, clothes (adidas, nike)
· convenience goods – these are bought frequently
· shopping goods – the customer will take longer to choose. (cars, household goods)
List 3 ways, with examples, of how a business can differentiate the product:
Age – mobile phones
Gender – cosmetics
Family income – the price – brand and usual things
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