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Case study – Dress code for a travel agency
The company uniform must be worn at all times when staff are representing the company. This includes training sessions, meetings, promotions, etc. Uniforms must be kept in a clean and tidy condition. Standard uniform jackets should be worn and not jumpers/cardigans and pullovers.
Shoes must be black, navy or red (red with summer uniform) and should be businesslike.
Jewellery may be worn but should be subtle and suitable for an office environment – ladies should not wear too much jewellery and it should blend with the uniform. Gentlemen are restricted to watch, ID bracelet and wedding or signet ring.
Hair accessories (if worn) should be chosen to match the uniform. Hair should be well groomed, professional and businesslike.
Name badges must always be worn and visible when on duty. Only first names are required. If badges are lost or damaged this must be reported to Head Office which is responsible for ordering a replacement.
Nail varnish and make-up (when worn) must be well maintained and businesslike.
Personal hygiene

It goes without saying that anyone who is serving customers should ensure excellent standards of personal hygiene. No customer will be impressed by a flight attendant who breathes garlic fumes over them or a waiter with dirty fingernails.
Some jobs in travel and tourism have stricter requirements for personal hygiene than others, because of the nature of the work. For example, people employed in food preparation are expected to wash their hands dozens of times between separate food preparation activities to avoid cross contamination.
Personality
The first impression that you give to customers also depends on your personality and the way in which you project it. Your personality will influence the image that the customer has of the whole organization.
Only you can actually influence your personality and determine whether the customer is going to see it positively, but the importance of projecting a good personality is summed up by the following extract from a training session given by a personnel and training manager for Forte Hotels:
Most of us spend our social lives trying to be attractive, friendly and likeable people – we want others to like us and to see our best side. So why should we behave any differently at work? Treat every customer as the person you most want to impress and impress them totally! Make sure that they walk out of the door wanting to come back because they liked you!
Of course, different jobs in travel and tourism require different types of personality. 
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