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The objectives of tourism development
There are different objectives for tourism development:
· Economic
· Environmental
· Sociocultural
· Political.
Economic objectives
One of the main objectives of tourism development is economic gain. Some of the more common economic objectives include:
· Employment creation
· Increased foreign currency earnings
· Increased income for commercial operators
· Economic development and regeneration.
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Employment creation
A key activity is job creation. This is particularly true in areas where traditional industries have declined and unemployment has risen. As we saw in the case study about Bradford, tourism regeneration projects have been developed in many industrialised cities and towns to replace the jobs lost through failing industry.
Case study – Bradford
Like many industrialised towns and cities, Bradford experienced considerable decline during the economic recession of the 1970s. Many traditional industries closed down and unemployment ran high. The inventors were not keen to invest money in the city. In 1979 Bradford Metropolitan City Council established the first economic development unit, with the aim of creating employment and improving the city´s image to encourage investment.
A number of unique selling points were identified which provided the basis for tourism development. Attractions included the area´s Victorian industrial heritage and Haworth, the home of the Bronte sisters, close to the Yorkshire Dales. The first two package holidays to be launched. “In the footsteps of the Brontes” and “Industrial heritage”, attracted extensive media coverage and 2,000 packages were sold.
In the years that followed, the tourism industry continued to develop and flourish.
· 1983. Bradford won an English Tourist Board award for the fastest growing tourist destination in England. The new museum of Science was opened.
· 1984. With over 30,000 people taking holidays in Bradford, the city launched a new themed package based on the area´s mill shops, providing tourists with the opportunity to buy bargain priced fabrics from factory outlet shops. (The idea that has been copied around the country).
· 1987. Following the success of other themed packages, “Flavours of Asia” was launched, building on the strong Asian roots in the area and the was number of high quality, authentic  Asian restaurants.
Bradford now attracts 6 million national and international visitors a year.
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Activity
Answer the questions:
What was the problem in Bradford in 1970s?
Were inventors keen to invest money? Why/why not?
What was the first aim that Metropolitan City came with?
What was the idea to be launched?
Was the idea successful?
How many visitors were attracted by Bradford?
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