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1. Product development
The travel and tourism industry is dynamic and new products are developed to meet the changing needs and expectations of consumers. The development of the mass tourism market has been largely due to the ability of the industry to introduce innovative travel products and services for domestic, inbound and outbound tourists. The case study highlights the writer´s top three travel innovations of the twentieth century.
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Activity
What do you think the top three travel innovations of the twenty-first century will be? Discuss your suggestions in small groups to identify the most likely innovations.

Case study
The twentieth century has seen many travel innovations: factor 24 sun cream, suitcases with wheels, the bikini…Frank Barrett, the Mail on Sunday´s travel editor chooses his top (more serious) top three.
______________
The modern shape of the tourist business effectively dates from the day in the early fifties when Walt Disney took his daughters to California funfair and was disgusted because of the environment.
A man who ran a business which demanded the most careful standards of production was entitled to wonder why similar standards did not apply equally to amusement parks and Disney decided to create one where families would enjoy the highest levels of quality in a safe, controlled environment.
While friends and colleagues privately smiled at the idea of the creator of Mickey Mouse and Snow White becoming the owner of a glorified funfair, Disney bought a plot of land in Anaheim, California, and built his park called, with an impressive lack of modesty, Disneyland.
Its opening confirmed the slowly growing realisation that tourism had evolved (developed) into something quite different from the concept pioneered by Thomas Cook more than 100 years before. It was no longer simply the sum total of combining transport arrangement with accommodation bookings – holidays had become a branch of show business.
By creating his own world, Disney had taken the first steps towards (směrem) a concept of controlled delivery, through which holiday suppliers controlled every element of a package to ensure (zajistit) total satisfaction.
Disney realised that people deserve the best during their precious holiday time. The most complete realisation of his dream is to be found at the Disney theme parks which make up Walt Disney World in Orlando, Florida.
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Activity
? Put the headlines into the correct order: Work in a pair and name each paragraph. 
1) show business
2) concept of supervision
3) buying land
4) visiting funfair 
5) decision to make a park
6) realization of the dream
? Answer the questions:
1) When did the modern shape of tourist business started?
2) Why was Walt Disney disgusted?
3) What did Disney decide to do?
4) What did Disney buy?
5) How is his park named?
6) What had holidays become?
7) What was realization of his dream? 
Řešení:
? Put the headlines into the correct order: Work in a pair and name each paragraph. 
1) show business – 4 paragraph
2) concept of supervision -  last paragraph
3) buying land - 3 paragraph
4) visiting funfair – 1 paragraph
5) decision to make a park – 2 paragraph
6) realization of the dream – 5 paragraph
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