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Read the text about a fashion designer.

Should you always follow fashion?


Richie works as a fashion designer in Milan in Italy. He loves clothes and fashion. He says that appearance and personality are both important in a person. He thinks that you should wear what you want as long as you look interesting or smart or beautiful – or even crazy! But you should never look boring.


He also says that when you choose colours you should be aware of your mood and the weather. For example, when you are in a bad mood or if it is a cloudy day, he suggests wearing bright colours – like orange, red, yellow or green – to make you more cheerful.


Richie believes that you should have your own style and not follow current fashion too strictly. He says to his clients, “Your clothes should always suit your figure and reflect your personality!”


appearance – vzhled

be aware of – uvědomovat si


believe – věřit


cheerful – veselý


current – současný


mood – nálada


strictly – přísně


Answer the questions.

1. What´s Richie´s job?

2. Where does he work?

3. What should you be aware of when you choose a colour?

4. What colours should you wear to make you more cheerful?

5. What does he say to his clients?

Key. 
1. He works as a fashion designer.

2. He works in Milan in Italy.

3. You should be aware of your mood and the weather.

4. You should wear bright colours – orange, red, yellow or green.

5. He says that your clothes should always suit your figure and reflect your personality.
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